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The 2018 International Social and Behaviour Change Communication (SBCC) Summit featuring Entertainment Education examines what works in shifting social norms, changing behaviours, and amplifying the voice of those who have most at stake from the success of development efforts.  The “What Works?” Summit wrestles with the profound issues of social justice and agenda setting that affect development decisions: Who decides what behaviours need changing? Who decides which norms should be shifted? How can people’s realities and voices be put at the center of such change?   

The 2018 Summit will address some of the primary challenges facing the SBCC community: Understanding what approaches work and what investments in SBCC programming can expect to deliver, and making sense of the complexity and diversity in the field of SBCC that would facilitate greater investment.
. 
The Summit will be organized around three overarching themes: 1) What Works, 2) Making Sense of the Field Now, and 3) Voice and Agenda Setting. Formats for presentations include: 
1. Oral or poster presentations 
2. Preformed panel discussions 
3. Comms Talks (similar to TED talks) 
4. Multimedia video showcase 
5. Skills building workshops 

Concept notes for skill building workshops and abstracts for oral and poster presentations, panel presentations, Comm Talks, and the multimedia video showcase are being accepted between September 15 and November 15, 2017. Guidelines for each submission option are provided below. All submissions must be: 
· Made through the website in English, Spanish or French
· No longer than 500 words
· Received by the deadline of November 15, 2017 (Midnight EST). 

All submissions will be acknowledged on receipt. All submissions are reviewed anonymously and rated based on the criteria below. Additional format-specific criteria are listed under the guidelines for each presentation format. 
· Relevance to SBCC and EE programmes, and importance to the field 
· Importance of the issue or problem addressed 
· Clarity of content
· Soundness of the conclusions 
· Alignment with conference themes 

In addition to reviewing submissions against the above criteria, Summit organizers will also endeavor to ensure that selected presentations: 
· Represent a spectrum of research across priority development issues 
· Represent a range of progamme approaches, design strategies, and research methodologies 
· Are primarily drawn from African, Asian, Latin American, East European, Caribbean, Asian or Oceanic contexts 
Submitting authors will be notified via email about the final decision of the selection committee by Friday, December 15, 2017.  

SUBMISSION OPTIONS (Each has separate page)



ORAL AND POSTER PRESENTATIONS PAGE
Oral presentations will be categorized as either SBCC or EE, organized according to theme, and presented as panel sessions. Posters will be presented within the exhibition space for the duration of the summit. There are 2 Themes for oral and poster presentations. 

Theme 1: What Works?  
The principal theme of the conference, abstracts submitted in this category should explicitly focus on evidence for what works in shifting norms, changing behaviours and amplifying voice. Presentations should not only highlight your work and results, but also reflect on:
· What worked in enabling you to achieve your objectives (what was it about your theory of change, your approach, your innovation or creativity, your capacity to adapt, formats etc.)?
· What did not work?
·  How do you know what worked and whether your impact was sustainable?
Emphasis will be placed on: 
· A range of innovative peer review processes
· Examples of innovation in research, monitoring, measurement and evaluation 
· Examining what entertainment education approaches and issues are especially well suited for achieving impact.
 Abstracts in this category should summarize research or evidence that pertains to any phase of SBCC or EE inclusive of formative research for design purposes, process and output monitoring, and programme or impact evaluation. All methodological approaches are eligible for consideration, but all proposals must be data driven and provide rational for strategy used. The abstract must report on research that has been conducted, not just planned. Research still in progress at time of abstract submission is acceptable if at least preliminary analysis is available. Full data should be available by the time of the conference. 

In addition to the general criteria for all submissions Theme 1 abstracts will be evaluated and prioritized based on the following: 
· Ability to demonstrate the direct impact of a social change, behaviour change, communication for development and/or media development strategy on a specified development issue 
· Ability to define clear strategy recommendations based on the evidence 
· Degree to which they relate to a specified priority development issue(s)
· Use of established and broadly accepted research methodology 

All Theme 1 submissions should include the following: 
· Title
· Author: Last, first (presenting author), Last, first (corresponding author), Last, first, …. 
· Selection of Category Designation as either SBCC (days 1-3) or EE (days 4-5) in the abstract submission form
· Selection of Key Word Tags through the abstract submission form 
· Abstract body  (Max 500 words) organized with the following sections 
· Purpose of the research and study objectives 
· Methodologies used inclusive of the design, location and population 
· Results and principle findings including discussion of significance for SBCC or EE programmes 
· Recommendations 

Theme 2:  Making Sense of the Field Now 
The modern field of SBCC is a product of decades of innovation and involves traditions as diverse as commercial marketing, participatory media, creative media production, civil society advocacy, not to mention the different strands rooted in the diverse public health, agriculture, governance, rights and other development fields where media and communication have been considered important. The speed of change is in part a product of the transformative shifts in information and communication technology, which has, in turn, generated a range of new digitally, focused approaches to addressing SBCC challenges.  The innovation generated by new ideas and approaches has sometimes been seen to be in tension with the growing focus and necessity for generating evidence of what works and what does not The growing popularity among governments of drawing on behavioural economics and setting up behavioural insights teams has led to a different locus for addressing behaviour change problems in public policy.  Quite often the approaches of behavioural economics and more traditional social and behaviour change communication interventions are similar or at least complementary, but the approaches have, when it comes to implementation, often been siloed.  The Making Sense of the Field Now theme will enable a constructive conversation across these and other complementary fields increasingly adopted in development policy such as human-centered design (HCD), adaptive management (AM) and doing development differently (DDD) approaches.

Abstracts submitted for Theme 2 should aim to help the audience better understand the current state of SBCC and EE in relation to current development challenges, and to reflect on how the field is organized and conceptualized with an explicit focus on real-time programming. This includes but is not limited to: advocacy; programme design and implementation; cutting-edge and integrated approaches, tools and methodologies; and effective techniques for programme expansion or going to scale. Abstracts in this category should seek to address one or more of the below:  
· Encourage dialogue and discussion around diverse strands of social and behaviour change communication approaches (socio-ecological models, human centered design, behavioural economics, digital first strategies, etc.)
· Explore how broader political, economic and social tremors are shaping SBCC contexts including but not limited to: increasing authoritarianism, violent extremism, attacks on media freedom, cross-border movements, climate change, and humanitarian disasters 
· Showcase how innovation, experimentation and risk-taking can be encouraged
· Highlight and develop current efforts to improve the status, substance and professionalism of the field, including the planned new global mechanism to advance the communication and media for development, social and behaviour change field of work; the WHO reporting standards and business case; and linkages to the SDGs
· Examine how and whether national and international policy has shifted or increased prioritization of SBCC
· Examine integration across disciplines (agriculture and health, etc.)
· Examine how digital media is changing the communication structure and ongoing role in development 

In addition to the general criteria for all submissions, Theme 2 submissions will be evaluated and prioritized based on the following: 
· Degree to which they highlight the importance and elevate the visibility of SBCC and EE
· Degree to which they include evidence to support SBCC’s and EE’s contributions to positive outcomes 
· Ability to define clear strategy recommendations 

Theme 2 submissions should include the following: 
· Title
· Author: Last, first (presenting author), Last, first (corresponding author), Last, first, …. 
· Selection of Category Designation as either as either SBCC (days 1-3) or EE (days 4-5) in the abstract submission form
· Selection of Key Word Tags through the abstract submission form 
· Abstract body  (Max 500 words) organized with the following sections 
· Purpose of the research and study objectives 
· Methodologies used inclusive of the design, location and population 
· Results and principle findings including discussion of significance for SBCC or EE programmes 
· Recommendations 


PREFORMED PANEL PRESENTATIONS
A group of 4-5 abstracts may be submitted as a proposed pre-formed panel presentation. Submissions should include a description of the panel and outline how the individual abstracts interface to highlight the significance of the topic to the fields of SBCC or EE. Panels should seek to highlight a spectrum of issues or a diversity of perspectives relative to the topic. The proposed panel will be evaluated based on the promise of the individual topics, as well as the cohesion of the panel and its fit with the conference themes. The panel description and all proposed abstracts should be submitted together by a panel coordinator under either Theme 1: What Works? or Theme 2: Making Sense of the Field Now.  

Submissions for Panel Presentations should include the following:
· Title
· Panel description with names of proposed panelist 
· Name and contact for the Panel Coordinator 
· Selection of Category Designation for Panel as either SBCC (days 1-3) or EE (days 4-5) in the abstract submission form
· Selection of Key Word Tags through the abstract submission form 
· Each proposed abstract: 
· Author: Last, first (presenting author), Last, first (corresponding author), Last, first, …. 
· Abstract body  (Max 500 words) organized with the following sections 
· Purpose of the research and study objectives 
· Methodologies used inclusive of the design, location and population 
· Results and principle findings including discussion of significance for SBCC or EE programmes 
· Recommendations 

Theme 1: What Works?  
The principal theme of the conference, abstracts submitted in this category should explicitly focus on evidence for what works in shifting norms, changing behaviours and amplifying voice. Presentations should not only highlight your work and results, but also reflect on:
· What worked in enabling you to achieve your objectives (what was it about your theory of change, your approach, your innovation or creativity, your capacity to adapt, formats etc.)?
· What did not work?
·  How do you know what worked and whether your impact was sustainable?
Emphasis will be placed on: 
· A range of innovative peer review processes
· Examples of innovation in research, monitoring, measurement and evaluation 
· Examining what entertainment education approaches and issues are especially well suited for achieving impact.
 Abstracts in this category should summarize research or evidence that pertains to any phase of SBCC or EE inclusive of formative research for design purposes, process and output monitoring, and programme or impact evaluation. All methodological approaches are eligible for consideration, but all proposals must be data driven and provide rational for strategy used. The abstract must report on research that has been conducted, not just planned. Research still in progress at time of abstract submission is acceptable if at least preliminary analysis is available. Full data should be available by the time of the conference. 

In addition to the general criteria for all submissions Theme 1 abstracts will be evaluated and prioritized based on the following: 
· Ability to demonstrate the direct impact of a social change, behaviour change, communication for development and/or media development strategy on a specified development issue 
· Ability to define clear strategy recommendations based on the evidence 
· Degree to which they relate to a specified priority development issue(s)
· Use of established and broadly accepted research methodology 

All Theme 1 submissions should include the following: 
· Title
· Author: Last, first (presenting author), Last, first (corresponding author), Last, first, …. 
· Selection of Category Designation as either SBCC (days 1-3) or EE (days 4-5) in the abstract submission form
· Selection of Key Word Tags through the abstract submission form 
· Abstract body  (Max 500 words) organized with the following sections 
· Purpose of the research and study objectives 
· Methodologies used inclusive of the design, location and population 
· Results and principle findings including discussion of significance for SBCC or EE programmes 
· Recommendations 

Theme 2:  Making Sense of the Field Now 
The modern field of SBCC is a product of decades of innovation and involves traditions as diverse as commercial marketing, participatory media, creative media production, civil society advocacy, not to mention the different strands rooted in the diverse public health, agriculture, governance, rights and other development fields where media and communication have been considered important. The speed of change is in part a product of the transformative shifts in information and communication technology, which has, in turn, generated a range of new digitally, focused approaches to addressing SBCC challenges.  The innovation generated by new ideas and approaches has sometimes been seen to be in tension with the growing focus and necessity for generating evidence of what works and what does not The growing popularity among governments of drawing on behavioural economics and setting up behavioural insights teams has led to a different locus for addressing behaviour change problems in public policy.  Quite often the approaches of behavioural economics and more traditional social and behaviour change communication interventions are similar or at least complementary, but the approaches have, when it comes to implementation, often been siloed.  The Making Sense of the Field Now theme will enable a constructive conversation across these and other complementary fields increasingly adopted in development policy such as human-centered design (HCD), adaptive management (AM) and doing development differently (DDD) approaches.

Abstracts submitted for Theme 2 should aim to help the audience better understand the current state of SBCC and EE in relation to current development challenges, and to reflect on how the field is organized and conceptualized with an explicit focus on real-time programming. This includes but is not limited to: advocacy; programme design and implementation; cutting-edge and integrated approaches, tools and methodologies; and effective techniques for programme expansion or going to scale. Abstracts in this category should seek to address one or more of the below:  
· Encourage dialogue and discussion around diverse strands of social and behaviour change communication approaches (socio-ecological models, human centered design, behavioural economics, digital first strategies, etc.)
· Explore how broader political, economic and social tremors are shaping SBCC contexts including but not limited to: increasing authoritarianism, violent extremism, attacks on media freedom, cross-border movements, climate change, and humanitarian disasters 
· Showcase how innovation, experimentation and risk-taking can be encouraged
· Highlight and develop current efforts to improve the status, substance and professionalism of the field, including the planned new global mechanism to advance the communication and media for development, social and behaviour change field of work; the WHO reporting standards and business case; and linkages to the SDGs.
· Examine how and whether national and international policy has shifted or increased prioritization of SBCC
· Examine integration across disciplines (agriculture and health, etc.)
· Examine how digital media is changing the communication structure and ongoing role in development 

In addition to the general criteria for all submissions, Theme 2 submissions will be evaluated and prioritized based on the following: 
· Degree to which they highlight the importance and elevate the visibility of SBCC and EE
· Degree to which they include evidence to support SBCC’s and EE’s contributions to positive outcomes 
· Ability to define clear strategy recommendations 

Theme 2 submissions should include the following: 
· Title
· Author: Last, first (presenting author), Last, first (corresponding author), Last, first, …. 
· Selection of Category Designation as either SBCC (days 1-3) or EE (days 4-5) in the abstract submission form
· Selection of Key Word Tags through the abstract submission form 
· Abstract body  (Max 500 words) organized with the following sections 
· Purpose of the research and study objectives 
· Methodologies used inclusive of the design, location and population 
· Results and principle findings including discussion of significance for SBCC or EE programmes 
· Recommendations 
































COMMS TALKS
Structured like a TED Talk (https://www.ted.com/talks), Comms Talks will provide a platform to showcase well-formed ideas or share key experiences in 10 minutes or less. Your idea can be new or surprising, a challenge to the status quo, or a present a compelling new argument to a well established and accepted idea. Comms Talks should be presented as a narrative rather than presentation format. 
Those selected for Comms Talks will be required to complete at least one rehearsal session (via Skype or in person) with a representative from the selection committee prior to the event. Selected Comms Talks will be recorded and posted on the event website and other platforms, so others may participate in the session virtually. 

Comms Talks will be evaluated and prioritized based on the following: 
· Compelling idea/experience 
· Clear structure to talk that incudes evidence or observation and draws a larger conclusion 
· Relevance to conference themes 
· Appropriateness of approach for time limit 

More detailed guidelines for Comms Talks will be posted soon! 































MULTIMEDIA VIDEO SHOWCASE
The multimedia video showcase is a forum that features viewing of multimedia used in SBCC or EE programmes. Media include film, television, vine videos, mobile platforms, animation, comics, transmedia and interactive websites. Live performance or theater will also be considered. Rather than panel presentations, sessions should be designed to offer the audience the opportunity to view the featured product and provide a 1-2 minute introduction. Supporting materials, such as a factsheet or brochure are encouraged to provide additional information that cannot be covered in the introduction. Submissions should include a link to the featured media. All submissions should be dubbed or sub titled if audio is in a language other than English. 

Submissions for the Multi-Media showcase should exemplify the diversity, the power, and the impact of education entertainment. In addition to the general criteria for all submissions, multimedia video showcase submissions will be evaluated and prioritized based on the following: 
· Degree to which they highlight the importance and elevate the visibility of SBCC and EE. 
· Degree to which they support SBCC’s and EE’s contributions to positive outcomes 
· Quality and creativity of feature 

Abstracts for the Multi-media Showcase should include the following:  
· Title
· Author: Last, first (presenting author), Last, first (corresponding author), Last, first, …. 
· Selection of Key Word Tags through the abstract submission form 
· Link to the featured media 
· Feature viewing time (10-120 minutes maximum considered)
· Equipment requirements (e.g., audiovisual requirements, performance space required, etc.) and number of performers (if performance) 
· Abstract body  (Max 500 words) that addresses the following:  
· Background including the purpose, audience, reach and formative research used to develop the multimedia 
· Why the media should be showcased 
· How these programmes were implemented
· Outcomes or impact of the media  


















[bookmark: _GoBack]SKILLS WORKSHOPS
Skills-building workshop sessions will provide participants with the opportunity to develop new and strengthen existing skills for SBCC or EE. Workshops should provide skill building in areas such as, but not limited to, research, communication channels, advocacy, programme planning, design, implementation, monitoring and evaluation, theories and approaches. The length of the workshops should be either two or four hours. 

In addition to the general criteria for all submissions concept notes for skill building workshops will be evaluated on:
· Creativity
·  Relevance to the fields of SBCC and EE
·  Relevance to conference themes 
·  Approach to the session time frame 
Concept notes (should be no longer than 500 words and describe: 
· Title of the Session
· Selection of Category Designation as either SBCC (days 1-3) or EE (days 4-5) in the abstract submission form
· Selection of Key Word Tags through the submission form 
· Type of skills you will be building and the context in which the skills can be used
· Concept note body that addresses the following: Learning objectives for the session 
· Description of the approach you will use to facilitate the session
· Time frame (2 hours or 4 hours) 
· Leaning Objectives 
· Detailed agenda for the session (not included in word count)
· Facilitators names, titles, and biographies (not included in word count) 
· Equipment needed 
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